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#TurismTFaraDeseltri

Insight and concept for the Instagram campaign

Presinl I: 1 Drona P/’i MavicAir 2 |
Preminl I1: 5 rucsacnri de drumetii
Premivd I11: 15 kit-uri formate din 1 bovi /;m‘aéﬂ
din bambns, 1 hanorac, 1 bidon rentilizahil
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Pasul 1 - Posteaza re Maﬁrmm (ea story saw ca postare)
( 0 pozd/vides Tn care fii Tn mans wn desen (plastic,
| hirtie/earton, sticli can metal) i cadrul unui. peisaj
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Pasul 2- Eticheteazd conturile @actfortormorrom .ro s ‘
@kaunflandromania gi pune # TurismFaraDesenri 1

Hai si redim farmecnd
celor mai ﬁmwm.re 1
2one furistice din Romania!
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